WESTGROUP 


ftftlam Communication s- Measurement Criteria 

1. Green in an unexpectedly. » uv 

2. Consistent brand personality to create the Salem image: 

- CqqI -» Hip 

. F res h -> Brand New/Cutting Edge 

- Refreshing -+ Stimulating 

3. Momentum building -»talk value. 

4. Accelerate adoption of S alem: 

- Awareness 
-Trial 

- Repeat -*Loyalty 








